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The Consumer Culture of Orchid to Symbolize Integrity, Friendship and
Happiness in Korea

(Foundation) Heo, Buk Gu, Operation Director of Naju Foundation of Natural

Dyeing Culture
Abstract

Taiwan and Korea are close in terms of geographical locations, and both are also
part of the East Asian cultural sphere. The flower trade is prosperous in both countries.

Taiwan is a popular tourist destination for Koreans. As in other aspects, their
cultures of symbolization of orchids also consist of a lot of similarities, but little do
people know about their details. In this context, hopefully through an introduction to
the symbolism, meanings, and consumer culture of orchids in Korea, we can contribute
to the mutual understanding between both countries and communication regarding
orchids to some extent. In 2019 in Korea, the cultivated areas of potted plants are
successively Orchid (102.8 hectares), Chrysanthemum (45.4 hectares), Cactus (43.2
hectares), Korean wild flower (24.5 hectares), Azalea (20.2 hectares), Bamboo Palm
(12.3 hectares), and Coconut (12.4 hectares). In Korea, the consumption of orchids is
mainly Cymbidiums and Cattleyas. Cymbidiums are mostly imported. The cultivated
area of orchids grew from 202 hectares in 1995 to 331.6 hectares in 2005 and then
started to decrease: 227.2 hectares in 2010 and 102.8 hectares in 2019. The total
export value of orchids in Korea went from USS$4,422,000 in 2000 to US$20,264,000 in
2010 and then went down from there: US$6,648,000 in 2015 and US$1,442,000 in
2019. Take Cymbidium as an example: the import value turned into a decline after
growing from US$10,826,000 in 2000 to US$24,023,000 in 2010, and tallying
US$15,656,000 in 2019. As for cattleya, the import value went from USS$947,000 in
2000 to USS1,242,000 in 2015 and climbed to USS$1,782,000 by the end of 2019. In
Korea, Cymbidiums symbolize integrity, taste, elegance, etc.; cattleya symbolizes
happiness, joy, etc. Among the amount of orchid purchased, less than 5% is for home
decoration. Most of it is used as gifts. Orchids are used for gifting because orchids are
positive in terms of symbols, compact, and pricy. They’re usually used on happy and
celebrative occasions, such as promotion, opening of a business, exhibition, and
concerts. They’re hardly ever used on mournful occasions. Wrap the gift in the flower
basin and write down congratulatory words on the bowknot. More than 90% of orders
for gifting flowers are either completed online or delivered from flower shops. Recently,
usage of Cattleyas as cut flowers on floral decoration has increased, meaning the

demand of Cattleyas is increasing by a bit.
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Introduction
1. Heo, Buk Gu
2. Date of Birth: 1964

3. Educational Background
Department of Horticulture, College of Life Science and Natural Resources, Sunchon
National University (bachelor’s and master’s degree)

Department of Horticultural Science, College of Natural Sciences, Korea National
University of Mokpo (PhD)

4. Job Titles

Operation Director of Naju Foundation of Natural Dyeing Culture

Adjunct Professor at the Department of Horticulture Industrial Studies, College of Life
Resources Science, Wonkwang University

Lecturer at the Graduate School of Health and Complementary Medicine, Wonkwang

University

5.Books

Numerous books regarding flowers and floral design have been published, including:
Questions from Beginners About Designing of Floral Packaging, Pandect of
Horticulture for Decoration, Starting a Business by Opening a Flower Shop, Making a
Flower Shop Profitable, You Can Be a Successful Floral Designer As Well, Guidance for
Learning Horticultural Therapy from Movies, Floral Culture in Taiwan and Flower
Industry, The Red-White Wreaths for Congratulation in Korea and the Cut Flower
Industry in Taiwan, Illlustrated Handbook of Wild Flowers for Pressed Flower,
lllustrated Handbook of Trees in Korea, lllustrated Handbook of Wild Flowers in Korea,
Circulation and Marketing of Flower in an Era of Internationalization.

There are also books regarding museumes, including Vitalizing of Museums — Managing
and Marketing of Museums, Carrying Forward Local Culture — Managing and
Marketing of Museums, and books regarding natural dyeing, making a total of 105

books.
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6. Periodicals

320 articles regarding use of horticulture, floral design, and natural dyeing have been

published in periodicals in Korea and foreign countries.

7. Prizes and Awards

He has won numerous prizes and awards, including 2020 South Jeolla Province
Innovative Instructor Award; Ministry of Agriculture, Food and Rural Affairs— Director
Award; South Jeolla Province Governor Award; Gwangju Chonnam Middle and Small
Business — Director General Award; and Bronze Prize of Other Crafts of the 2019 Great

Exhibition of Korean Arts.
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