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FOREWORD 

Taiwan's agriculture has scored high rates of growth during the postwar 

years. As a result, now enjoy general stability and prosperity. Many factors 

have contributed to this achievement. Agricultural marketing is a major one, 
among others. 

This report by Dr. H. Y. Chen IS a comprehensive, descriptive material 

on Taiwan's agricultural marketing, covering almost all facets of the subject. 

It presents the reader with an overall picture of the agricultural marketing 
system and how it functions. 

The report is rather brief, considering the complexities and problems in­

volved in and posed by Taiwan's agricultural marketing. However, it has 
achieved the most that can be expected. It is well organized and balanced 

with adequate coverage of the main theme. It will, I hope, be a cornerstone 

on which more detailed studies will be constructed. 

Y. K. Yang 

Chief 

Farmers' Service Division 
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INTRODUCTION--AGRICUl TURAl PRODUCTION 

AND FOOD CONSUMPTION 

Geographic Environment 

Taiwan, better known as Formosa to Western people, is a small island lying 

about 100 miles to the east of mainland China. It is situated between 119° 18'E 

and 122° 6'E longitude and 21 0 45'N and 25° 33'N latitude. Stretching about 380 

kilometers from north to south and about 140 kilometers from east to west, the 

tobacco leaf-shaped island covers an area of about 36,000 square kilometers or 14,000 

sqnare miles. 

With the Tropic of Cancer running across the lower middle part of the island, 

the climate is subtropical: annual average temperature ranges between 21.7°C and 

24.4°C throughout the island. The highest average monthly temperature (July) is 

27.2 °C to 28.9°C, while the lowest monthly (February) average is between 14-20°C. 

As Taiwan is situated in the so-called monsoon area, precipitation is abundant, 

bringing 1,800 to 2,800 mm. average annual rainfall to the important regions of the 

island, although it is quite unevenly distributed over the year. High temperature 

and sufficient moisture are important natural factors which make highly intensive 

use of land possible. The farmers can grow three or even four crops a year in­

cluding two rice crops. 

The Farmers 

This small island is presently inhabited by about 14.7 million people of Chinese 

origin, the majority of whom are the descendants of immigrants from the southern 

coastal provinces of mainland China, who settled on this island about 300 to 500 

years ago. Of the total population, about 40 percent is agricultural (Table 1). The 

agricultural population increased from 4.5 million in 1954 to 6.0 million in 1970, 

bu tits percentage in total popuJa tion decreased from 51 % to 41 % in the same 

period. 

The family size of Taiwan farmers is quite large, averaging 6.81 persons per 

family in 1970. It was 6.26 in 1954, and has been increasing since then, although 

the rate of increase has declined in recent years. However, not all of the farm 

family members are engaged or specialize in farming. Some of them have full-time 
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